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NOTICE OF ADMINISTRATIVE
ENTRANCE FEATURE APPROVAL
CITY OF DORAL

NOTICE IS HEREBY GIVEN pursuant to Article lll, Division 2, Entrance Feature, Section 77-103 of the
City Land Development Code, the Planning and Zoning Director for the City of Doral has approved the

following Entrance Feature Plan.

APPLICANT: Doral Common Corp, AKA Doral Estates
PROJECT NAME: Doral Estates Entrance Feature
LOCATION: The subject property is located on NW 41 street and NW 94 avenue.

LEGAL DESCRIPTION: Doral Estates PB 113-79, TRS A-D-E & Lake NAU Common Area F/A/U.

Location

Information relating to the subject application is on file and may be examined in the City of Doral,
Planning and Zoning Department (305-593-6630) located at 8401 N.W. 53 Terrace, Doral, Florida

33166, during normal business hours.

Any property owner in the area may challenge this determination by filing an appeal to an Administrative

Decision within 15 days after the Directors’ decision is published in a newspaper of general circulation.

Connie Diaz, CMC

City Clerk

11/5 18-69/0000358507M

BANKING/ FINANCE

Apple Silence on iPhone Sales

by Mark Gurman

Apple Inc.s decision to stop reporting
how many iPhones it sells landed with
a thud.

Asthe company released fourth-cquar-
ter results Thursday, it said it would stop
providing unit sales for iPhones, iPads,
and Macs in fiscal 2019, a step toward
becoming more of a services business.
While some pundits praised the move
as a way to highlight a potent new busi-
ness model, many analysts complained
it was an attempt to hide the pain of a
stagnant smartphone market.

“Big companies often clam up when
numbers turn sour;” said Neil Mawston,
executive director of the global wireless
practice at Strategy Analytics. Motorola,
a once-formidable industry player, re-
duced public reporting of mobile phone
shipments when things turned bad a
few years ago, he noted.

Apple has been praised for being one
of the lone major technology companies
to break out how many of each of its ma-
jor products it sells each quarter. When
iPhones were the hot new thing, like in
2015, it was easy for the company to tell
investors it shipped 46 percent more of
the devices.

Now, the smartphone market has
matured and growth is harder to find.
Global shipments fell 8 percent in the
third quarter, compared with a year
earlier, leaving the industry “effectively
in a recession,” Strategy Analytics wrote
in a research note after disappointing
Apple results on Thursday.

In its fiscal fourth quarter, Apple said
iPhone unit sales were about the same
as a year earlier. Starting next quarter,
Apple will no longer report that number,
or similar statistics for iPads and Macs.
Those two product lines saw declines in
unit sales.

Reporting 90 days of unit sales no lon-
ger presents an accurate picture of Apple’s
performance, Chief Financial Officer Luca
Maestri said. Chief Executive Officer Tim
Cook likened reporting unit sales of prod-
ucts to disclosing how many items are in
a shopping cart at the grocery store ver-
sus how much the items cost.

Some analysts were unimpressed.
“No one saw that coming. What are
they hiding?” Neil Campling, head of
tech, media and telecom research at

Sparks Concern, Shares Fall

SHUTTERSTOCK

Apple said it would stop providing unit sales for iPhones, iPads, and Macs in fiscal 2019, a step
toward becoming more of a services business.

Mirabaud Securities Ltd., wrote in a
note to clients.

Others saw the change as a strong
signal that Apple sees itself becoming
more of a services business with digital
subscriptions anchored to an installed
base of more than 2 billion active users
of its devices.

“Apple is trying to shift the discus-
sion to services and recurring revenue,
because the more recurring revenue,
the higher your valuation becomes,”
Shannon Cross of Cross Research said.

Indeed, Maestri said the company will
provide more data on its Services divi-
sion, such as the cost of sales. That part
of the business has been growing well,
powered by iCloud and Apple Music sub-
scriptions, app downloads, and iTunes
video purchases. The company is work-
ing on digital newspaper subscriptions
and original video content for next year.

Maestri said the company hasn’t given
up on unit growth, but will focus on in-
creasing revenue and maximizing gross
profit margins. Maestri and Cook also
plan to provide relevant information dur-
ing future earnings announcements.

Campling said that sounded like Apple
will give commentary when it has good
news, but not when things are bad.

Still, the move is not without prec-
edent. Apple has done it before, and
other tech companies have, too, with
differing results:

Before the Apple Watch went on sale
in 2015, the company said it wouldn’t
disclose unit sales. That product is slowly
turning into a hit. Starting in 2013, Apple
stopped breaking out Mac revenue into
both laptops and desktops. The latter prod-
uct has faded in importance. The company
stopped reporting iPod sales at the end of
2014. That gadget became obsolete.

Semiconductor giant Intel Corp. is ar-
guably the best example of a company
that stopped giving investors precise
details of how badly it was doing. For
more than a decade it poured billions
of dollars into mobile phone chips that
failed to make a dent in the market. In
2015, Intel folded the unit into its giant
personal computer processor business
and has stopped reporting the num-
bers. Analysts had mostly given up on
the mobile business by then.

Mark Gurman reports for Bloomberg
News.



